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的に 5 つが上げられる。 1 新しい製品やサービスの生
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出所：Salais, Robert, Storper, Michael.(1992)“The four ‘worlds’
of contemporary industry”, Cambridge Jounal of Eco-
nomics, 1992, 16, p.172.
Salais, Robert, Storper, Michael. (1993) Les Mondes de
Production: Enquête sur l’ identité Économique de la
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Study on the Model of Analyzing Factors
to Develop Entrepreneurs in a Farm Village
Nobuo ANDO
Abstract：The purpose of this study is to devise a model to analyze the factors that transform farmers into
entrepreneurs in Japanese farming villages.
Recent research of entrepreneurship mainly focuses on individuals within enterprises. However, rather than
the former, this study focuses on the local community, and the social living environment of “rural communities”
that collectively transform individuals into entrepreneurs.
The originality of research in this study is as follows. First, we define consumption as “human reproduction,”
and consider the chain of production and consumption to be a repeating chain of reproductive production of labor
competence. Production by suppliers is regarded as the consumption of labor ability, and consumption by
consumers is regarded as the reproduction of labor ability (turnover).
Second, we consider that the chain of production and consumption is connected like a Mobius circle;
knowledge flows through the circulation route, and new creative knowledge accumulates cumulatively.
The novel approach of the analysis model used here is that it perceives entrepreneurial activity as adding
new creative knowledge to technology, flowing in a Moebius-like circulation, and creating new combinations as
innovation. We show that it is the regional environment that equips entrepreneurs with this ability. We explore
the influential factors behind such an environment.
Keywords：Entrepreneur, Innovation, Milieu, Knowledge Circulation, Mobius’s circle
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